
Position: Global Communications Director
Location: Washington, DC, although other locations may be considered for an exceptional candidate
Reports to: Chief Operating Officer

Are you a skilled storyteller who loves the power of data? Are you passionate about putting people and planet 
at the center of how countries and communities plan their future? Do you want to contribute to 
groundbreaking work impacting the quality of life for all people around the world?

We are looking for a creative, dynamic, strategic thinker to drive the Social Progress Imperative’s 
communications strategy and help scale the global adoption of the Social Progress Index. The Global 
Communications Director will lead efforts to reach a growing global audience of government, business and 
philanthropic leaders, and inspire them to join and support the social progress movement. This will include 
developing strategic messages and world-class communications products, managing traditional and social 
media, maintaining the organization’s website, and developing key partner relations. 

The Director will manage a small team comprising a writer/editor and occasional consultants and interns, and 
collaborate with staff throughout the organization and partners across the globe. Reporting to the Chief 
Operating Officer and working closely with the CEO, the Director will also be a key member of the 
organization’s leadership group driving to the Social Progress Imperative’s growth and furthering its priorities. 

The Organization 
Developed by a scientific team led by Professors Michael E. Porter of Harvard Business School and Scott Stern 
of MIT, the Social Progress Index measures how well countries and communities converts their 
resources—human, natural, capital—into social and environmental outcomes on the things that impact lives of 
people every day. Driven by hard data and rigorous methodology, the index has been since adapted for use in 
over 45 countries, where it is being used to craft evidence-based policies and better allocate resources that 
accelerate social progress. As a result, malnutrition rates in children have decreased in Paraguay; the number 
of families with access to clean drinking water has expanded in Brazil’s rainforest; new investment are being 
made in London’s most deprived neighborhoods to address youth unemployment; US mayors, business 
leaders and philanthropies are committed to bring the power of Social Progress Index data to every 
community across the country; and 2.4 billion people around the world are empowered for the first time with 
a comprehensive understanding of the true state of their society. And we are just getting started. 

To learn more about the Social Progress Imperative and our pioneering work, please visit our website, read 
about the Social Progress Index in The New York Times, BBC, Harvard Business Review, Huffington Post or 
Bloomberg, or watch our TED Talk or Prof. Porter’s interview on CNN. 

Key responsibilities 

Content Production (40%)
 Create compelling communications messaging, talking points, data visualizations and marketing products 

to engage key audiences, including government, business and philanthropic leaders.
 Develop and deploy messaging across digital and traditional channels about what the Social Progress Index 

is doing, achieving and learning, and the global social progress network.
 Lead and manage communications efforts to increase and enhance visibility through email marketing, 

social media and the organization’s website. 



 Prepare presentations, reports and other products to support marketing and fundraising efforts.

Communications Strategy and Leadership (30%)
 Develop and implement an integrated B2B communications plan to advance the organization’s brand 

identity, broaden awareness of our products and priorities, and increase the Social Progress Index’s 
visibility with key influencers.

 Provide strategic counsel and support to program teams and regional partners to develop and deliver 
content through local channels, ensuring consistency in global brand and messaging. 

 In concert with the Global Research Director, lead the development of the annual Social Progress Index 
and associated launch activities.

 Coordination with external stakeholders on development and execution of communications plans and 
campaigns.

Thought Leadership (20%)
 Work closely with executive leadership and peers to identify thought leadership opportunities including 

speaking engagements and Op-eds, and support these activities with the development of talking points, 
presentations and data visualizations. 

Media Relations (10%)
 Serve as a spokesperson for the organization and manage all incoming press requests, exercising judgment 

to prioritize media opportunities.
 Proactively cultivate relationships with key media outlets and reporters, and develop targeted pitches and 

news releases.

Qualifications 
The Global Communications Director will bring a powerful combination of strategic thinking, external relations 
and journalistic writing, as well as the ability to persuasively frame and pitch messages to a variety of 
audiences. The Director will have a concise, results-oriented communication style, and is quick and confident 
in putting pen to paper. The Director will be an honest and precise communicator who instinctively 
understands messaging in complex, culturally diverse situations. 

Specific qualifications for this position include:
 At least seven years of progressively responsible B2B marketing and communications experience with a 

proven track record in building brand and reputation for an organization with global reach. 
 Demonstrated experience communicating complex technical material such as research, models and 

surveys, to target audiences through presentations, talking points, data visualization, websites, and social 
and traditional media.

 Strong international orientation is necessary, and an understanding of current issues in social and 
environmental development and the “Beyond GDP” movement highly desirable. 

 Experience promoting data-driven concepts and theories, and/or involvement in policy advocacy or issue 
campaigns is highly desired.

 A Bachelor’s degree in marketing, communications, social science, business, international affairs, or a 
related discipline is required. 

 Must be excited to work in a fun, flexible, fast-moving environment across different countries, cultures and 
time zones in which roles, priorities and plans are still evolving.

 Proficiency in English required. Other major world languages are highly desirable. 

How to apply



Qualified individuals—both experienced communications directors and those eager to step up into this 
role—are encouraged to apply for this position as soon as possible by sending a cover letter expressing your 
passion for the mission and fit for the role, salary expectations and resume to careers@social-progress.org. 

The Social Progress Imperative is an equal opportunity employer.  We celebrate diversity and are committed to 
creating an inclusive environment for all employees.

We offer competitive compensation, flexible work environment and generous benefits including covering 
100% of medical and dental insurance premiums for employees and their dependents, 5% contribution to 
employees’ 403(b) retirement plans after six months of employment and 20 days of paid time off annually. 


